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Client: Moulinex Swan
Brief: To launch a new range of electrical kitchen appliances.

Result: Increased national sales, customer and trade demand. 

Client: Birmingham City Council education department. 
Brief: To promote the ‘Out of school’ programme to schools and parents.

Result: Full page advertisements highlighting the need for extra school facilities.
To help working parents.

Client: Holiday Inn 
Brief: To promote the range of services and facilities available at the Holiday Inn to the business commuter.

Result: 3 part animated poster campaign at Birmingham New Street Station.

Client: Moulinex Swan
Brief: To promote the aesthetic benefits of the new Aquafilter 

Filtration System.
Result: Increased added-value perception for brand’s investment in 

new innovations.
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Client: British Airways Regional
Brief: To relaunch New York route with a price offer.

Result: Regional newspaper campaign developed brand awareness. 

Client: Mailoptics
Brief: To create regional awareness of new on-line optical products.

Result: 48-sheet poster campaign which increased sales.

For full details contact your travel agent
or call British Airways on 0345 222111.

Operated by British Airways’ subsidiary Brymon Airways.

For business or pleasure, our morning service to Paris
gives you the flexibility of a daily schedule and the
convenience of a departure from your local airport.

You can
see the

Eiffel Tower
from

Plymouth.

www.british-airways.com

Daily service, Plymouth to Paris.

Bristol
bright

and early.
Now with a new early morning flight from
Newcastle to Bristol, day return travel to the
West Country has never been so easy.

For full details contact your travel agent
or call British Airways on 0345 222111.

Operated by British Airways’ subsidiary Brymon Airways.

www.british-airways.com

Client: British Airways
Brief: Destination marketing promoting Brymon flights out of Bristol and Plymouth.

Result: Ongoing awareness to business and leisure market.

Client: British Airways
Brief: Sponsorship advertisement in basketball 

programme.
Result: Increased awareness specific to Midlands

business commuters.
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Client: Becta (British Educational Communications and Technology Agency)
Brief: National campaign targeting schools and local education authorities.

Result: Greater awareness of ICT approved suppliers.

Client: Eternit Roofing Products
Brief: To promote the benefits of man-made fibre cement slates.

Result: An integrated specifier campaign based on ‘Heavenly roofs’ concept in all related trade publications. 

Client: Blakemore Wholesalers
Brief: To relaunch outlet.

Result: Created positive awareness targeting trade and retail sectors.
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Client: Travel West Midlands
Brief: To encourage car users to consider public transport and in particular TWM.

Result: Regional Newspaper & 4 sheet poster campaign across the West Midlands.

Client: whg  (Walsall Housing Group )  
Brief: To make tenants aware of board member elections.

Result: A localised poster campaign that resulted in people coming forward to represent their 
community on the whg Board.

Client: Aggregate Industries.
Brief: To promote the launch of a new drainage 

system with the potential to overt flooding.
Result: A national trade campaign in civil engineering

publications helped to raise awareness and 
increase sales.

Client: The University of Wolverhampton
Brief: Attract students who had not achieved first choice placement.

Result: Raised national awareness of the University’s prospectus.


